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One Stick 22.90 contains 40% more oak 
wood than a traditional French oak tank 
stave insert, giving 40% more dry extracts, 
such as vanillin, lactones, furfural and 
eugenol.

Our R&D confirms the Stick’s 22mm square 
profile promotes a more gradual diffusion, 
allowing the thorough integration of wood 
and wine.

40% more extraction  
than a normal tank stave.

The result is aromatic complexity that 
permits a full expression of the fruit, 
supplementing the wine’s structure with 
well-balanced fruit/oak flavours.

 

For more information, and a trial 

pack, contact Andy Gravier  

on +61 439 657 903 or via email  

at andy.gravier@chene.com.au
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